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only safe ground upon which government can fix and enforce standards seeking to govern the ethical level of competition in marketing.    It has been argued that collective bargaining by farmers implies monopoly.    If this is the case it cannot be tolerated regardless of whether or not courts or legislatures attempt to give it justification.    On the other hand, if collective bargaining by farmers be interpreted as meaning the cooperative middleman systems such as the California Fruit Growers' Exchange or the California Associated Raisin Company, then all middleman organizations representing individual units and central selling offices or brokerages must also be accepted as cases of collective bargaining.    To these private groups of collective bargainers must be given the same privileges as to cooperative groups of collective bargainers. Apparently collective bargaining as desired by farmers is not synonymous with actual middleman systems or else there is enough difference between private and cooperative middlemen rendering similar services by the same methods to justify promotion of the one to the exclusion of the other. Obviously, the distinctions which have been drawn are not fundamental.   Under modern commercialized conditions on a country-wide basis most marketing is also collective bargaining.   This is the case whether the agency doing the work is private or cooperative.   A large private enterprise brings to bear collective bargaining for its thousands of patrons fully as much as a large cooperative enterprise.    On this ground both are entitled to equal protection and privileges so long as they give to the public the benefits of competitive prices. But whenever monopoly arises for one or the other unfair competition is established which the government must rule out if it lives up to its responsibilities.
As competitive marketing enterprises both private and cooperative middlemen seek to render essential services in connection with the actual handling of farm products. They